Bapuanr 1

1. Haiioume 6 npagoii KOJIOHKe PYyCCKUE IKGUBAICHINbL AH2IUNICKUX CI08 U CI0BOCOYEMAHUL.

1. sole proprietorship a. yrpasJieHHe

2. partnership Brons noteps

3. share of profit C. apTHEPCTBO C OrPaHUUEHHOMN IOPUINUECKOM
OTBETCTBEHHOCTBIO

4. income tax diapTHepcTBO

5. management Be70CTaTKH

6. corporation faanor Ha moxonaml

7. advantages gBTOTHI 10 HAJIOTOOOI0KEHHIO

8. tax advantages (benefits) 1ot TprOBUT

9. disadvantages dIMHOJIMYHOE BJIAJICHUE

10. share of loss fiperMyIecTBa

11. life insurance kcopnopanus

12. limited partnership tTpaxoBaHue KHU3HU

2. Hepeeeaume HapyCCKuLVI A3bIK 6Cmpeualowjuecs 6 mexcme uHmepHayuoHalvbHvle Clo6d.

form, formal, business, organization, positionletitpresident, documentation, corporation, econakniproduct,
partner, service, industry, personal, professianahager, state, financial, resources, sum, ragjistr, specialist.

3. llpoumume mexcm u uINONHUME CAEOVIOWUE 30 HUM YAPAICHEHU.

SOLE PROPRIETORSHIP, PARTNERSHIP, CORPORATION

1. There are three forms of organization of yousitess. These forms are the sole proprietorshipp#ntnership
and the corporation. Which of these forms of orgadn you choose depends on such questions asizdeof your
business, whether you are the only owner of yosiri@ss or you have partners.

2. Sole Proprietorship. A sole proprietorship is the simplest organizaioform. There is one owner of the
business, who usually takes the title of Presid8othe or she can make any decision without cangudinyone. Such
kinds of business are in the service industriesh &$ repairing shops, restaurants, etc.

3. Partnership. A partnership means that there is more than onespwmn carry out business. And each partner
declares his or her share of profit or loss onprsonal income tax return.

There is a special type of partnership, calledvatdid partnership, where the limited partner is ingblved in the
management of the firm.

4. This form of organization is useful in such sxional fields as law, insurance, and some indsstor example,
oil prospecting.

But partnership has some disadvantages. Partneosisipess fails when one of the partners losesntesest or
disagrees with the other.

5. Corporation. A corporation is a more formal way of organizatidinis established for the purpose of making
profit and operated by managers. Corporation ire®Iregistration with a state department of commérhere are some
advantages, such as being able to attract finaresalurces, and to attract talented specialistsnzanthgers due to high
salaries. In general, this form is economicallytdrefior business when its profit reaches a great cumoney.

4. [lepegedume na pyccxuil A3ulK 6 NUCbMEHHOU (opme abzayvt 2,3 u S.

5. Haiioume coomeemcmayiowue omeemsl Ha 60NPOCHL U HANUULUME UX 68 MOU NOCTIe008AMETILHOCIU, 8 KOMOPOUl
3a0aHbl BONPOCHI.

Bonpocsl

1. What forms of business organization do you know?
2. What is a sole proprietorship?

3. What is a limited partnership?

4. What is a corporation?

5. What are the advantages of a corporation?



OrtBern 1

a. In this form of organization there is more tlwar@ owner, but the limited partner has no rightate part in the
management of the firm.

b. It is a more formal way of organization, whisheistablished to make profit and is operated byagens.

c. Sole proprietorship, partnership and corporatibi he ability to attract financial resources émdttract talented

managers and specialists.

e. It is the simplest form of business organizatidmere is only one

owner of his or her business.

6. 3axonuume npedﬂoofceﬂuﬂ, 6bl6p616 coomeemcmeyiou;m? 8APUAHI OKOHUAHUSL.

1. A sole proprietorship is an organizational faym.. a) only one owner,

2. A partnership is a business form of... . b) more than one owner;

3. A corporation is a business form of... . ¢) an institution operated by managers.

4. The disadvantage of a partnership is... . a) the ability to attract financial resources amdented
5. The advantage of a corporation is... . managers.

b) that the partners may disagree with each other.
c) that the owner makes decisions without congmiltin
anyone.



Bapuanr 2.

1. Haiioume 6 npagoii KOJIOHKe PYyCCKUE IKGUBAICHINbL AH2IUNICKUX CI08 U CI0BOCOYEMAHUL.

1. to have the right a. IPUHAMATH PELIeHUsI

2. management skills pykoBomutennb

3. key to success C. iefia KOMIIaHUK

4. favourable solution g1ipaBiieHHE BBICIIETO 3BeHA
5. to make decisions BaBbIKH YIPaBJICHHS

6. top management dcronHuTenbHas aqMUHUCTPALMSL
7. supervisor hu1aronpusTHOE pelieHre

8. company's affairs InoBOBREIEHE

9. middle management BHEPUTH MeToA (MOIX0T)
10. to implement the approach UMETb MPaBO

11. innovation kynpaBieHue cpeHero 3seHa
12. operating management kirou k ycnexy

2. Hepeeeaume Hapyccmu? A3bIK 6Cmpeualoujuecs 6 mexcme uHmepHayuoHalvbHvle Clo6d.

personnel, company, president, vice presidentyrate, analyze, problem, function, plan, organizentrol,
element, business, effective, motivation, statidkr, communication.

3. llpoumume mexcm u 8pinonume ciedyrouue 3a HUM YNpPAadlCHeHUs.:

MANAGEMENT

1. Management is the art of getting things doneuth otherpeople. It includes the personnel whe tihg right to
make decisions that influence company's affairs.

2. There are three management levels: top manageméidle management and operating management. Toj
management includes the president, vice presidantsthe general manager. Middle management inglddpartment
managers and plant managers. Operating managemshrdes supervisors, foremen, etc.

3. The most important responsibility of any manaedecision making. Successful management is l& ki
choosing from alternatives.

4. Decision makings are divided into: recognizihg fproblem, defining and analyzing the problem,lating
alternative solutions, choosing the most favourablation and implementing the approach chosen.

5. Management functions are planning, organiziimgcting, controlling, staffing and innovating.stould be noted
that successful management is based on threeddasients: leadership, motivation and communication.

6. To operate a successful business one shouldrhamagement skills because effective managemdimé ikey to
business success.

4. [Tepegeoume na pyccruil A3blK 6 NUCbMEHHOL (hopme adbzayvl 2,4 u 5.

5. Haiioume coomeemcmesyrowue omeemuvl Ha 6ONPOCHL U HARUWUME UX 8 MO NOCACO08AMENbHOCU, 8 KOMOPOUl
3A0aHbl BONPOCYHL.

Bonpocs1

1. Whom does top management include?

2. What managers does middle management include?
3. What specialists does operating managementdeglu
4. What steps is decision making divided into?

5. What are the management functions?
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a. Planning, organizing, directing, controllinggffihg and innovating.
b. Department managers and plant managers.
c. Supervisors, foremen, etc.
d. Recognizing the problem, defining the probler emoosing the most favourable solution.
e. The president, vice presidents and the generahger.
6. 3axonuume npednodicenust, blOPAG COOMBEMCMBYIOUUT BAPUAHNT OKOHUAHUSL

1. Top management includes ... . a) department managers;
2. Middle management includes ... . b) general manager;

3. Decision making is divided into... . C) supervisors.

4. Management functions are... . a) planning and controlling;

b) recognizing the problem and choosing the righitgon.



Bapuant 3

1. Haiioume 6 npagoii KOJIOHKe PYyCCKUE IKGUBAICHINbL AH2IUNICKUX CI08 U CI0BOCOYEMAHUL.

1. business activities a. orpeeNsiTh npodiemy
2. the flow of goods bizyuenue poirka cObitTa
3. consumer . coOupaTh TaHHbIE

4. advertising doGoroiHas BeIrosia

5. mutual benefit &TOUMOCTb

6. pricing f.pexiama

7. to define the problem gesioBast A TEeNbHOCTh
8. storing hriorpeburens

9. to compile data €KI1aInpOBaHKe

10. value JIIOTOK TOBapOB

11. marketing research HKATBKYISALMS LIeH
12.vendor [TTponasert

2. Ilepegeoume Ha pycckuil s1361K GCMPeyaOuyuecst 8 mexcme UHMepHayuoHalbHvle Clo8d.
marketing, business, transporting, process, infiomapotential, problem, analyze, results, operatactivity.
3. Hpoqmume meKcm u evlnojiHume cxzedyiou;ue 3d HUM ynpanCHesz:

MARKETING

1. Marketing is the performance of business a@iwitonnected with the flow of goods and servicesifproducers
to consumers. Marketing includes the following @piens: transporting, storing, pricing and selliggods. The most
important thing in marketing is finding out who tbestomers are and what they want. Marketing iptbeess of having
the right product at the right time in the righage, the process that brings mutual benefit tamousts and vendors.

2. Transporting means carrying goods from the pidickeir production to the place of their selling.

3. Storing is necessary because the consumer slésibely goods without waiting.

4. Pricing involves the art of determining whatcpris the best.

5. Selling involves helping consumers to discovmirt needs. Marketers should inform potential bsiyarwhere
goods can be bought and how much they cost.

6. Marketing research is also very important. Télo¥ing are steps in marketing research: defirtimg problem,
collecting data, compiling data and analyzing #wutts, advertising.

7. Marketing operations are very expensive andshioeild consider the value added through markekitagketing
becomes too costly only when cost exceeds the Vahatzls.

4. [Tepegeoume na pyccruil A3ulk 6 NUCbMeHHOU (hopme abzayvl 1 u 6.

5. Haiioume coomeemcmesyrowue omeemuvl Ha 6ONPOCHL U HANUWLUME UX 8 MO NOCACO08AMENbHOCU, 8 KOMOPOU
3A0aHbl BONPOCYHL.

Bonpocsl

1. What is marketing?

2. What operations does marketing include?

3. What is the most important thing in marketing?
4. What are the main steps in marketing research?
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a. To find out who the customers are and what they want.
b. Defining the problem, collecting data, compilish@ta and analyzing the results.
c. The performance of business activities connewitdthe flow of goods from producers to consumers
d. Transporting, storing, pricing and selling gaods

6. 3axonuume npeonodicenus, 6b16pas cOOMEEeMCMBYIOUUL 6APUAHN OKOHYAHUSL:

1. Transporting means ... . a) determining the jpéce;
2. Pricing is ... . b) helping consumers to disdheir needs;
3. Selling involves ... . ¢) carrying goods frdme place of their production to

the place of their selling.



